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The Conference Board Consumer Confidence Index® Increases

Index Rises More Than Five Points

NEW YORK, April 27, 2010...The Conference Board Consumer Confidence Index®, which
had rebounded in March, increased further in April. The Index now stands at 57.9 (1985=100), up from
52.3 in March. The Present Situation Index increased to 28.6 from 25.2. The Expectations Index
improved to 77.4 from 70.4.

The Consumer Confidence Survey® is based on a representative sample of 5,000 U.S.
households. The monthly survey is conducted for The Conference Board by TNS. TNS is the world’s
largest custom research company. The cutoff date for April’s preliminary results was April 20th.

Says Lynn Franco, Director of The Conference Board Consumer Research Center: “Consumer
confidence, which had rebounded in March, gained further ground in April. The Index is now at its
highest reading in about a year and a half (Sept. 2008, 61.4). Consumers’ concerns about current
business and labor market conditions eased again. And, their outlook regarding business conditions and
the labor market was also more positive than last month. Looking ahead, continued job growth will be
key in sustaining positive momentum.”

Consumers’ appraisal of present-day conditions was more positive in April. Those claiming

conditions are “good” increased to 9.1 percent from 8.5 percent, while those claiming business
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conditions are “bad” declined to 40.2 percent from 42.1 percent. Consumers’ appraisal of the labor
market also improved. Those saying jobs are “plentiful” increased to 4.8 percent from 4.0 percent, while
those saying jobs are “hard to get” decreased to 45.0 percent from 46.3 percent.

Consumers’ outlook was also brighter in April. The percentage of consumers expecting business
conditions will improve over the next six months increased to 19.8 percent from 18.0 percent, while
those expecting conditions will worsen declined to 12.6 percent from 13.6 percent.

Consumers were also more optimistic about the job outlook. The percentage of consumers
anticipating more jobs in the months ahead increased to 18.0 percent from 14.1 percent, while those
anticipating fewer jobs declined to 20.0 percent from 21.4 percent. The proportion of consumers

anticipating an increase in their incomes declined to 10.3 from 10.8 percent.

THESE DATA ARE FOR ANALYSIS PURPOSES ONLY. NOT FOR REDISTRIBUTION,
PUBLISHING, DATABASING OR PUBLIC POSTING WITHOUT EXPRESS WRITTEN PERMISSION.

Consumer Confidence Survey ©
April Results

2009 2010
Apr.  May June July Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar.(r) Apr.(p)

Consumer Confidence Index® 408 548 493 474 545 534 487 506 536 565 464 523 579

Present Situation 255 297 250 233 254 230 211 212 202 252 217 252 28.6
Expectations 510 715 655 634 738 737 670 703 759 773 629 704 77.4
Confidence Confidence Index® by Region
New England 314 508 311 398 511 56.0 447 443 503 517 529 439 53.9
Middle Atlantic 413 430 459 410 446 498 483 484 454 538 475 529 63.5
East North Central 306 373 289 352 409 377 476 461 479 528 412 445 51.2
West North Central 46.3 576 498 544 614 624 525 668 538 745 513 675 711
South Atlantic 36.3 577 549 486 502 535 501 524 497 546 498 528 57.2
East South Central 418 543 470 449 535 495 443 516 466 588 491 512 455
West South Central 710 735 751 710 750 825 729 649 721 723 741 749 69.5
Mountain 411 69.2 683 542 576 483 593 443 526 623 444 438 57.1
Pacific 389 523 424 373 551 544 458 518 520 569 441 588 545
US data - top 3 lines - are seasonally adjusted. Source: The Conference Board, TNS
Source:
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All series seasonally adjusted
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2009 2010
Apr. May June July Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar.(r) Apr.(p)
Composite Series: Index Numbers, 1985=100
Consumer Confidence Index® 408 548 493 474 545 534 487 506 536 565 464 52.3 57.9
Present Situation 255 297 250 233 254 230 211 212 202 252 217 25.2 28.6
Expectations 51.0 715 655 634 738 737 670 703 759 773 629 70.4 77.4
Appraisal of Present Situation: Percent
Business Conditions
Good 7.9 8.8 8.1 8.9 8.5 8.6 7.8 8.1 7.5 8.5 6.8 8.5 9.1
Bad 449 445 453 465 446 463 46.7 445 457 447 451 42.1 40.2
Normal 472 467 46.6 446 469 451 455 474 468 46.8 481 49.4 50.7
Employment
Jobs plentiful 4.9 5.8 4.5 3.7 4.3 3.6 35 31 31 4.4 4.0 4.0 4.8
Jobs not so plentiful 485 50.3 50.7 47.8 514 494 471 477 488 49.1 487 49.7 50.2
Jobs hard to get 46.6 43.9 44.8 48.5 44.3 47.0 49.4 49.2 48.1 46.5 47.3 46.3 45.0
Expectations for Six Months Hence: Percent
Business Conditions
Better 157 225 209 184 222 213 208 197 212 207 161 18.0 19.8
Worse 244 180 204 190 152 146 182 146 118 127 159 13.6 12.6
Same 599 595 587 626 626 641 610 657 670 666 68.0 68.4 67.6
Employment
More jobs 142 193 175 155 180 180 168 158 164 158 132 141 18.0
Few er jobs 325 256 276 261 231 229 261 231 206 189 247 21.4 20.0
Same 533 551 549 584 589 591 571 611 630 653 621 64.5 62.0
Income
Increase 83 108 1021 101 108 11.2 107 109 104 110 101 10.8 10.3
Decrease 214 177 182 188 178 193 193 189 184 163 17.8 17.4 16.5
Same 703 715 717 711 714 695 700 702 712 727 721 71.8 73.2
Plans to Buy Within Six Months: Percent
Automobile
Yes 4.9 5.7 4.7 4.8 5.3 45 4.7 45 3.9 5.2 5.3 3.9 5.1
New 2.2 3.0 2.3 2.3 2.6 2.2 15 1.9 15 2.2 1.9 13 2.3
Used 2.0 2.0 2.0 1.7 21 1.6 25 2.0 1.8 25 2.6 21 2.0
Uncertain 0.7 0.7 0.4 0.8 0.6 0.7 0.7 0.6 0.6 0.5 0.8 0.5 0.8
Home
Yes 2.6 2.8 2.6 21 3.0 25 2.3 2.1 17 24 2.7 2.8 2.0
New 0.3 0.4 0.3 0.4 0.6 0.6 0.3 0.4 0.4 0.7 0.6 0.7 0.3
Lived in 17 15 1.6 1.3 1.7 13 1.3 1.3 1.0 1.2 13 13 1.3
Uncertain 0.6 0.9 0.7 0.4 0.7 0.6 0.7 0.4 0.3 0.5 0.8 0.8 0.4
Major appliances
Total plans 26.0 292 269 255 262 245 232 237 236 263 278 255 27.4
Refrigerator 4.4 3.9 4.1 34 3.7 4.1 4.0 35 3.7 4.8 4.6 4.1 5.1
Washing machine 31 3.3 3.2 34 3.1 3.2 2.6 2.8 34 3.6 3.7 3.2 34
TV Set 82 101 7.5 8.5 9.1 7.1 8.0 7.8 7.4 7.3 9.0 8.1 7.5
Vacuum Cleaner 4.0 4.9 4.0 3.8 4.4 3.7 2.9 3.6 3.2 3.7 3.6 4.0 3.9
Range 2.3 2.8 3.0 25 15 24 2.0 2.0 2.0 25 2.2 2.1 3.0
Clothes dryer 29 2.7 3.6 24 2.7 2.7 2.3 2.7 2.9 2.8 34 3.0 3.0
Air conditioner 11 15 15 15 1.7 1.3 14 1.3 1.0 1.6 13 1.0 15
Carpet 3.1 4.1 34 34 3.3 31 2.9 3.7 3.3 3.7 2.7 3.6 2.7
Vacation Intended Within Six Months: Percent
Vacation Intended 34.6 37.1 38.9 38.0 37.0 36.9 37.6
Destination
uUs. 28.9 319 33.2 314 30.6 311 31.4
Foreign country 7.0 7.1 7.7 7.7 7.1 7.7 7.9
Means of Travel
Automobile 18.2 20.3 21.1 19.9 18.7 19.8 20.1
Airplane 16.5 17.5 16.7 151 14.6 16.0 17.6
Other 2.7 2.9 3.0 3.4 3.4 3.2 3.3

(p) - preliminary (r) - revised
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2009 2010

Apr. May June July Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar.(r) Apr.(p)
NEW ENGLAND
Consumer Confidence Index® 314 508 311 398 511 560 447 443 503 517 529 439 53.9
Present Situation 10.3 93 106 113 198 175 239 170 169 148 152 146 203
Expectations 454 785 448 589 720 816 585 626 726 763 781 635 764

MIDDLEATLANTIC
Consumer Confidence Index® 413 43.0 459 410 446 498 483 484 454 538 475 529 63.5

Present Situation 243 188 206 153 171 216 169 190 173 204 144 22.6 27.1
Expectations 526 59.1 628 581 629 687 693 680 642 761 69.6 73.1 87.8
EAST NORTH CENTRAL
Consumer Confidence Index® 306 373 289 352 409 377 476 461 479 528 412 445 51.2
Present Situation 149 100 102 140 126 124 129 117 120 179 102 11.5 16.8
Expectations 412 556 415 493 598 545 707 690 718 760 618 66.5 74.1

WEST NORTH CENTRAL

Consumer Confidence Index® 46.3 576 498 544 614 624 525 668 538 745 513 67.5 711
Present Situation 339 418 32.0 38.1 405 39.0 31.2 34.9 15.8 456 26.0 411 47.2
Expectations 54.5 68.1 61.6 65.3 75.4 78.1 66.7 88.1 79.2 93.8 68.2 85.2 87.1

SOUTHATLANTIC

Consumer Confidence Index® 36.3 577 549 486 502 535 501 524 497 546 498 52.8 57.2
Present Situation 155 297 281 238 250 230 250 206 199 200 214 19.9 27.8
Expectations 50.2 764 729 652 670 738 668 736 697 776 688 74.8 76.8

EAST SOUTH CENTRAL

Consumer Confidence Index® 418 543 470 449 535 495 443 516 466 588 491 512 45.5
Present Situation 380 347 327 300 353 303 227 266 273 215 281 22.3 27.1
Expectations 444 674 565 549 656 623 587 683 595 836 632 70.4 57.8

WEST SOUTH CENTRAL
Consumer Confidence Index® 710 735 751 710 750 825 729 649 721 723 741 74.9 69.5

Present Situation 80.4 82.5 80.1 69.3 66.9 74.1 66.3 60.3 53.6 61.5 57.2 65.8 57.7
Expectations 64.7 67.5 71.8 72.1 80.4 88.1 77.3 67.9 84.5 79.5 85.4 81.0 77.4

MOUNTAIN

Consumer Confidence Index® 411 692 683 542 576 483 593 443 526 623 444 43.8 57.1
Present Situation 175 435 28.3 23.9 23.9 18.6 26.2 20.6 29.1 15.4 15.2 13.7 25.8
Expectations 569 863 951 744 801 681 815 601 683 937 639 638 78.0

PACIFIC

Consumer Confidence Index® 38.9 523 424 37.3 55.1 54.4 458 51.8 52.0 56.9 441 58.8 54.5
Present Situation 16.4 18.6 12.4 9.8 14.5 12.8 13.7 16.5 15.3 16.9 12.2 20.1 16.8
Expectations 53.9 74.8 62.4 55.7 82.2 82.2 67.3 75.3 76.4 83.5 65.4 84.7 79.6

(p) - preliminary (r) - revised

Not Seasonally 2009 2010

Adjusted Apr. May June Juy Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar.(r) Apr.(p)

Expectations for Twelve Months Hence: Percent
Inflation Rate
Average 5.9 5.6 5.9 5.5 5.4 5.3 5.3 5.2 5.2 5.3 5.2 5.4 5.3




