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Boating Board member..  “I’m still very concerned about restoration and fully funding this 
vital marketing program. I question why the BMD of NMMA redirected the GB funding in the 
first place, I was under the impression this job was a responsibility of the Grow Boating Board 
of Directors”. 
 
On a Grow Boating Board Conference call held in May a task force was appointed to revisit 
the funding for the program.  When the GB was first discussed back in 2004 it was the 
recommendation of one of the organizing task force committees the program be funded by a 
horse power assessment amount collected by the engine manufacturers.   This funding 
assessment would then be passed thru the distribution chain as a net line item to be ultimately 
paid by the consumer.   MRAA is encouraging the new funding committee to revisit this 
model and would support changing the collection source for funding to engine manufacturers.  
 It also believes that any future decisions about funding amounts and how those funds are 
invested must be made by the Grow Boating Board of Directors.  “Grow Boating is, as it 
should be, an industry supported program to broaden the opportunities for everyone in the 
marine industry. We need Grow Boating and a revitalized Discover Boating marketing 
program more now than ever.” said  Phil Keeter, MRAA President.  
           
On that same GB Conference call in May another task force was established to search for a 
new PR and Marketing agency for Grow Boating. The task force has met twice and hopes to 
make recommendations to the GB Board by early August.   
 
 


